26 February 2021

Vmoto’s Electric Vehicle product offering expands with
launch of three new B2C models
Global electric vehicle company Vmoto Limited (ASX: VMT) (Vmoto or the Company) is pleased
to announce that it has expanded its B2C product offering with the launch of three new B2C
electric two-wheel vehicle models, the new TS model, the new TC model and a CUmini model,
all of which were unveiled at the recent 2021 Vmoto Soco World Première.
2021 Vmoto Soco World Première was held on 23 February 2021 and live streamed from Milan,
Italy. The live streamed event can be viewed at Vmoto Soco’s official YouTube channel at
youtube.com/vmotosoco in six languages - English, Italian, German, French, Spanish and
Chinese.

Vmoto’s world brand ambassador, Mr Dario Marchetti and a special guest, Mr Jorge Lorenzo,
five times MotoGP World Champion (pictured above) attended to witness and experience the
prestigious Vmoto Soco World Première product launch event.
The launch of these new models demonstrates the Company’s commitment to remaining at the
forefront of two-wheel electric vehicle innovation and delivering on its growth strategy to
become a leading manufacturer and supplier of high-quality, electric two-wheel vehicles with a
global customer base of distributors, businesses and partners. The new B2C electric two-wheel
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vehicles are available for order immediately and will be distributed internationally by Vmoto
directly to customers via the Company’s existing B2C distribution channels in over 50 countries
countries and 4 continents, including Europe, South America, Asia and Africa.
Charles Chen, Managing Director commented: “I am delighted to announce the launch of three
new B2C models, which have been more than one year in the making. 2020 has been a landmark
year for the Company’s growth. We continue to deliver excellent results operationally and
commercially. We are confident that the release of these three new superior electric two-wheel
vehicle B2C products will ensure our growth continues during the next year and beyond.”
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TS “Street Hunter”

The new TS is a sporty electric motorcycle that has a muscular, curvy design inspired by the
“street fighter” style in the motorcycle world. The sporty lines and ease of ride TS, is designed
for urban e-mobility that makes it an ideal companion for the younger generation.
The new TS has been completely redesigned to have greater power and high performance.
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CUmini

CUmini is a young and fresh product inspired by the current CUX product, which has been
designed for daily urban commuting, targeting passionate riders who love to have fun.
CUmini is an urban electric scooter that is light, easy to ride, easy to maintain, colourful, fun,
loaded with technology, safe and a lower entry price. The CUmini will be the entry level to the
Company’s B2C range of products and will allow many enthusiastic riders to take home a 100%
electric scooter at an affordable price.

4

TC “Wanderer”

The new TC is a sporty electric motorcycle that is designed with an adventurous DNA, featuring
knobbly tyres, providing more traction and deliverings maximum performance on a variety of
terrains (on-road and off-road). The vehicle has been designed to have a retro café racer style,
targeting motocycle enthusiasts.
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TC's adventurous nature required innovative solutions to protect the electric driving system,
batteries and internal components from mud and water. As such, it has been engineered to
protect the sensitive parts of the bike with highly resistant and infiltration-proof aluminum
covers.
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Vmoto’s Social Media
Vmoto is committed to communicating with the investment community through all available channels including social
media. Whilst ASX remains the primary channel for all material announcements and news, all Vmoto shareholders,
investors and other interested parties are encouraged to follow Vmoto on website (www.vmoto.com), Facebook
(www.facebook.com/vmotosoco), Instagram (www.instagram.com/vmotosoco) and YouTube (Vmoto Soco).
Forward Looking Statements
Forward looking statements are based on current expectations and are not guarantees of future performance, involve
known and unknown risks, uncertainties and other factors, many of which are outside the control of the Company.
Actual results, performance or achievements may vary materially from any forward-looking statements. Although the
Company believes that assumptions underlying the forward-looking statements are reasonable, any of the assumptions
could prove inaccurate or incorrect in hindsight and, therefore, there ca be no assurance that matters contemplated in
the forward-looking statements will be realised. Accordingly, readers are cautioned not to place undue reliance on
forward looking statements, which are current only as at the date of this announcement.
Shareholders Communications
Vmoto is committed to communicating with its shareholders regularly and efficiently and encourage shareholders to
adopt electronic form of communication channels. Shareholders can update its communications methods by going to
www.computershare.com.au/easyupdate/VMT.
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